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PURPOSE 
Consumers across Canada are very concerned about auto insurance rates.   
Auto insurance is a unique and complex consumer product.  How much a 
consumer pays for an insurance policy differs significantly across Canada.   
 
Consumers want to know, and this report answers, the following question:  
 

How much would the same driver pay for auto insurance if they had the 
same vehicle, same driver record and identical claims history but lived 
in each of the cities included in this report? 

 
 
This report provides an independent source of information for consumers on auto 
insurance rates in 20 cities in five provinces.  The report contains information 
from a comprehensive national study on auto insurance rates that is being 
conducted by the Consumers� Association of Canada.  The entire study will be 
released later in the summer of 2003. 
 
 

Data From the Following Cities Is Included In This Report 
 

New Brunswick Bathurst 
 Fredericton 
 Moncton 
 St. John 
  
Nova Scotia Halifax 
 New Glasgow 
 Sydney 
 Yarmouth 
  
Manitoba Brandon 
 Thompson 
 Winnipeg 
  
Saskatchewan  Lloydminister 
 Prince Albert 
 Regina 
 Yorkton 
  
British Columbia Nelson 
 Penticton 
 Prince George 
 Vancouver 
 Victoria 
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SCOPE OF THIS REPORT 
1. This report focuses on five provinces for which data is available, New 

Brunswick, Nova Scotia, Manitoba, Saskatchewan and British Columbia.   
 
2. The report uses data obtained directly from industry sources and all rate 

quotes are as of the period July 2 � 11th, 2003.   
 

3. For each city a total of 34 rating profiles were used to provide a wide 
cross-sectional analysis of vehicle types, gender, location, age, driving 
history and claims records.   

 
4. For each rating profile a total of ten rate quotes were obtained for each city 

in New Brunswick and Nova Scotia.  For provinces that operate public 
auto systems only one rate quote was required for each profile for each 
city. 

 
5. The following criteria were used for all rate quotes: 

• Liability Coverage - $2 million 
• Collision Deductible - $500  
• Comprehensive Deductible - $300 (Manitoba quotes - $500) 

 
 
REPORT HIGHLIGHTS  

1. New Brunswick consumers, like those in Nova Scotia, pay on 
average about 100% more for auto insurance than consumers in the 
three western provinces with public auto insurance systems.   

 
2. A consumer in St. John, New Brunswick could pay up to $4000 more 

for auto insurance than if they lived in Regina, Saskatchewan, a 
comparable sized city. 

 
3. Many consumers living in smaller cities in New Brunswick such as 

Bathurst, Fredericton, and Moncton can pay up to 500% more for 
auto insurance than people living in comparable cities in the western 
provinces with public automobile insurance systems. 

 
4. In New Brunswick older drivers who drive newer, much more 

expensive cars, and who have driving convictions, pay up to $2000 
less for auto insurance than young drivers with clean driving 
records. In all public auto provinces, where rates are based on a 
driver�s record, a young good driver pays less than a bad older 
driver. 
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